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Steps in “How To Tell Your Story”

Applying Steps

Visualization

Practicum Time

Benefits of Data Visualization
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http://www.youtube.com/watch?v=z_7FL_qOAiY
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STEP 1: Get Your Data

A. Organize your data
B. What time frame do you 

want to look at?
C. Look for the good, the bad 

and the ugly (e.g., missing 
values, bad data, outliers)
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STEP 2: Visualize Your Data

A. Use tools that will let you 
see your data (e.g., 
spreadsheets, reports etc.)

B. Highlight and/or select the 
data you want to use

C. Articulate your findings
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Types of Data Relationships

1. Does the data support my 
hypothesis?

2. Does it help prove/disprove a 
belief held in the community 
about your agency and/or 
services?

3. Has the data changed over time? 
4. Am I measuring like variables?

STEP 3: Examine Data 
Relationships

A. Search for the story your 
data is showing

B. What are the patterns that 
you are seeing? Is there a 
relationship between these?
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WHO are the characters in the story?

WHAT is the data and/or facts you are 
presenting?

WHEN did this take place? Reveal the 
timeframe.

WHERE have these events taken place?

WHY are these events happening and/or 
findings important?

HOW did these events come to 
occur/happen/develop?

STEP 4: Storytelling Dos and 
Don’ts 

A. Think about your audience
B. Use credible data
C. Don’t misinterpret the data 

intentionally
D. Use visualization to enhance 

your data
E. If the story isn’t there-the 

story isn’t there
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Good data visualization 
engages and aides in the 

understanding of data 
being presented without 

the need of excessive 
narratives.  

WHO: Black and LGBTQ Youth
WHAT: Rates of homelessness
WHEN: Last 12 months
WHERE: Any town USA
WHY: Identifies a need
HOW: Ask why this is happening?

What story does this visual tell the audience?
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Good data visualization 
engages and aides in the 

understanding of data 
being presented without 

the need of excessive 
narratives.  

WHO: Homeless
WHAT: Triggers to Homelessness
WHEN: Any day in a month
WHERE: Any town USA
WHY: Helps explain causes (triggers)
HOW: Ask why this is happening?

What story does this visual tell the audience?
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Time 
Frame

Report 
and data 
elements
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See what 
you have 
available 
from your 

data
What 

elements 
should be 

used or 
omitted?
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What is this 
data telling 

me?

What pops 
out? Are 

there 
patterns?

What can we 
do about 

this? If 
anything.
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WHO Homeless Population served

WHAT Physical & Mental Health Conditions

WHEN October 01, 2018 to January 22, 2019

WHERE Santa Clara County-OSH

WHY Identify conditions and occurrence based on grant needs

HOW Next steps to help identify resources for this population
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“The chart brings together the findings for 
Physical and Mental Health Conditions for 
our homeless stayers population. We have 
identified that Mental Health Problems are 
the most common health conditions for our 
population and have devised a plan on 
increasing intensive case management 
services for this community” 

You can still add a narrative that can 
help bring your story together. 
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You can still add a narrative that can 
help bring your story together. 

“The chart brings together the findings for 
Physical and Mental Health Conditions for 
our homeless stayers population. We have 
identified that Mental Health Problems are 
the most common health conditions for our 
population and have devised a plan on 
increasing intensive case management 
services for this community” 
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Create a Facebook 
post using the data 
elements found in 
this APR question   
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Create a 
Newsletter/Press 
release using the 

data elements 
found in this APR 

question   
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Create a letter 
requesting 

funding for the 
data elements 

found in this APR 
question   
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Create a Tweet 
showcasing the 
data elements 

found in this APR 
question   
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Create a Tweet 
showcasing the 
data elements 

found in this APR 
question   
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A. Data Makes Your Story More 

Credible

B. Data Visualization Is More 
Powerful

C. Data Visualization Is Engaging

When you include data, you introduce a 
unique element: cold, hard data that speaks 
for itself. 
Well-designed visualizations do the heavy 
lifting for your audience. Not only are they 
more visually appealing than text and 
numbers alone, they also increase 
comprehension and retention, adding a 
richer layer to the story and making a more 
lasting impact on your audience.
Fosters a more personal, significant and 
active interaction that enhances any type of 
content.
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The human brain processes 
visual information better than it 
processes text -- so using charts, 
graphs, and design elements, 
data visualization can help you 
explain trends and stats much 
more easily.

An Introduction to Data Visualization 

How to design compelling 
charts & graphs that are easy to 

understand

195+ visual marketing Design templates

Templates to help you create content

https://blog.hubspot.com/marketing/visual-content-marketing-infographic
https://blog.hubspot.com/marketing/visual-content-marketing-infographic
https://offers.hubspot.com/data-visualization-guide?_ga=2.106820547.1392553931.1548181217-2137154839.1548181217
https://offers.hubspot.com/195-visual-marketing-design-templates?hubs_post-cta=anchor&hsCtaTracking=a6b4ed0b-1a8e-4f76-9a8b-7416dc0d7f26%7C9c19ce62-ae6b-4cf9-ba6f-16f3299839c7
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For additional questions: leslys@bitfocus.com


